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ABSTRACT 

The challenges of growth or sustainability faced by micro-enterprises motivated this study. The study builds from past research work that demonstrates the negative impact on job and wealth creation resulting from failure or stagnation of micro-enterprises. The study also acknowledges past research done that indicates that the greatest reason for failure is lack of information and particularly market information. Internet, as literature reviews confirms, is a tool to help access this information and build competitiveness for the enterprises and help support growth

Based on this concern, the general objective of the study was to establish factors affecting use of internet among micro-enterprises. Specific objectives were to investigate the extent to which awareness, literacy, availability, relative costs, availability of relevant content and other factors influence the use of internet among micro-enterprises.

This is a cross-sectional descriptive research that collected quantitive data to describe the phenomena of internet use among the micro-enterprises in Kariobangi Light Industries in the eastern part of Nairobi City. The population frame was the 445 plots in Kariobangi Light Industries from which 10% of the plots were sampled through systematic sampling. Some of the plots had more than one micro-enterprise and consequently the total sample for the study was 64 micro enterprises. Descriptive statistical techniques were used to analyse the data collected.

The study found that internet awareness was high but internet usage was extremely low. A key factor is due to relevance. Micro-enterprises were not convinced of the benefits of internet use. Other issues cited is costs, literacy to use internet due to complexity and working in a social system that did not use internet among customers and suppliers. A surprising finding is that this lack of innovation is against a backdrop of youthful entrepreneurs who are highly educated. The study suggests that this phenomenon is an exemplification of the unemployment that forces educated people to informal sector who have not accepted this as a reality and therefore have not exerted efforts in search of solutions to improve their situation.
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